
IT readiness for AI success: 
Key insights from global  
telecommunications leaders 

71% are struggling top keep pace with 
technology advancements.

See all the industry insights 
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66% report increasing pressure to prove ROI  
on AI investments.

Learn more at Mobile World Congress 

Telecommunications companies are investing  
in AI faster than any other industry.

average increase in AI investments last year  
as reported by telecommunications leaders.41%

But as budgets rise, so does scrutiny.

In a rapidly changing business landscape,  
speed has become a strategic risk.

88%
experienced  
a significant  
outage in the  
past 12 months.

63%
say they arrived  
at their current  
cloud environment 
by accident rather 
than design.

64%
say innovation is 
delayed by their 
technology stack.

Fragmented environments and foundational 
debt stall modernization and slow AI at scale.

And work is changing fast.

91% expect AI to completely transform 
roles in the next year.

•	 Secure modernization
•	 Reliable data
•	 Resilient systems
•	 Strong governance

Technology doesn’t exist in a vacuum.  
AI readiness depends on a stable foundation  
of people, process and trust.
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